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Standing in her self-described “creative sanctuary,” a 3-year-old building behind her 
181-year-old home located off of Valley Forge Road in Worcester Township, Gaudio expanded on 
her enthusiasm for handmade mugs. “Having things in our lives that are made by other human 

beings is so nice. It’s enriching.”
The sidewalk path leading to her studio, Mirthful Angel Pottery, named for 

the Italian-to-English translation of her maiden and married names coupled 
together, is etched with the word, “welcome,” and floating leaves.

Inside is the place where “a lump of clay is transformed into a beautiful 
ceramic object, utilitarian or sculptural.”

After taking a not-so-direct path to get where she is today, Gaudio has fully 
embraced her role as a ceramic artisan. “I am a maker. It’s a gift to know that, 

to have that revealed,” she said. “Many people struggle with, ‘What do I want to 
do?’ I feel blessed to know.”

Gaudio, who was raised in East Norriton, graduated from Norristown high 
school and went on to 
West Chester University 
to study elementary edu-
cation. She did earn an edu-
cation degree however a 
few art classes she elected 
to take senior year would 
stick with her, and 
eventually change 
her course.

“I always want-
ed to be a teacher,” 
Gaudio said. “My 
mother was a teach-
er.” She never expect-
ed an undergraduate 
pottery class to 
reveal another pas-
sion within her.

“The experience was 
really transformative for me,” 
she said. “Here I was — about 
to graduate and become an 
elementary teacher — 
with no art degree. It was 
overwhelming to hear a 
voice that said, ‘You are a 
potter.’

“I felt my true voca-
tion was revealed. It was 
my calling.”

Gaudio went on to teach 
children at Hancock Elementary for one school year. But she could not forget those 

initial experiences in pottery, ones that “were so aesthetic and 
spiritual.

“I felt really in touch with my whole self,” she explained. “It was 
a calling that identified me as a potter.”

So she enrolled at Temple University’s Tyler School of 
Art. Meanwhile, while auditing a pottery class at Montgomery County 
Community College (MCCC) in the mid-1970s, Gaudio, a new art student 

herself, was asked to teach. “That 
class changed my course,” she said.

She’s been teaching part time in 
MCCC’s art department ever since. 
Gaudio, who now has a bachelor’s in art 
and master’s degrees in art education and 
art history under her belt, believes that 
those who recognize their calling will make 
a contribution in life.

Above the door inside her studio are the 
words, “Do what you love.”

And with the help of her husband, 
Ralph, she’s created a place where she 
can do just that. Having previously 
worked in a small garage space of 

Book marketers 
borrow a secret 
from the movies
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Paul Fireman, of the Fireman Creative 
marketing firm in Pittsburgh, produces 
and promotes trailers for many pub-
lishing clients. 
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In a rambling two-story loft in 
Pittsburgh, Paul Fireman is chang-
ing the way major publishers sell 
their books to readers.

Borrowing a marketing tool from 
the film industry, he began to pro-
duce video trailers to promote books 
a few years ago. He created one for 
“PostSecret,” which grew out of a 
project by a writer who had invited 
people to send him anonymous post-
cards with a secret they were willing 
to share. The video is a slideshow of 
the postcards with their brief mes-
sages — “My mom chose my step-
dad over me”; “Jail isn’t anything 
like the movies” — with poignant 
music in the background and narra-
tion by the author, Frank Warren, 
describing the project.

It worked. It quickly got more 
than 2 million views on YouTube.

“What is truly remarkable is that 
the videos live on, so they continue 
to market the books,” said Fireman, 
head of Fireman Creative, a commu-
nications and technology firm. “I 
just read comments left this year for 
a video posted four years ago.”

Fireman Creative, like other mar-
keting firms, is now producing and 
promoting trailers for many of its 
publishing clients. Much like their 
movie counterparts, these videos 
function as teasers designed to hook 
readers by giving them a dramatic 
short preview of the story.

The trailers are typically between 
two and five minutes long and usual-
ly are found on YouTube and pub-
lishers’ websites. Some trailers fea-
ture re-created scenes from the 
book; others showcase the author 
reading from his or her work, or 
depict images associated with the 
book.

Publishers of all sizes are 
embracing social media by calling 
on Facebook, Twitter and YouTube 
to promote their authors and their 
books. In addition to trailers, many 
publishing houses now promote 
books via social media and live-
streaming Web events.

“Social media is reshaping the 
way we communicate and publishers 
are quickly embracing new tools to 
engage readers,” said Fireman, 46.

Trailers and Web events began in 
an effort to reach more readers and 
to stave off high marketing expens-
es. Traditional book promotions can 
be costly, so trailers often perform 
the same function at a fraction of the 
cost.

The trailers, coupled with a 
strong online media presence, are 
effective, said Shawn Nicholls, 
director of online marketing at 
William Morrow, an imprint of 
HarperCollins.

“While we are selective in terms 
of producing and distributing videos, 
there are opportunities to create 
original video content for authors 
with a strong social-media plat-
form,” he said.

Algonquin Books’ online and 
paperback marketing director, 
Michael Taeckens, believes that 
social media matters because of the 

Marlene Serafine 
Gaudio shares her 
passion for pottery 
with eager students 
and art lovers
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“Doesn’t coffee taste better out of a handmade mug?” Marlene 
Serafine Gaudio asked with a laugh. 
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Marlene Serafine Gaudio, seen in her Worcester studio, taught at 
Hancock Elementary School for a year before enrolling at Temple 
University’s Tyler School of Art. Several of her creations are shown, 
right, in submitted photos.
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